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MARCH PUBLICITY PACK — DANGERS OF IMPAIRED DRIVING 
Would you ever drive the length of a football field at 55 mph blindfolded? According to the National Highway Traffic Safety Administration, sending or receiving a text takes a driver’s eye off the road for an average of 4.6 seconds which is essentially driving from one end zone to the other with your eyes closed. March’s Publicity Pack is about the dangers of texting while driving. Share this information with your clients and community so we can help eliminate this problem and keep our roads safe.  
Goal of Publicity Pack — what’s in it for YOU?
· Increase awareness of your agency

· Build relationships

· Attract more traffic to your agency office and website

· Boost credibility in your community

· Ultimately increase qualified leads
Publicity Pack includes the following: 

1. Prewritten article versatile to fit your needs — use it for a blog post or in a newsletter — your customers will love the easy-to-read format and helpful tips. 

2. Social Media posts for LinkedIn, Facebook and Twitter that are designed draw attention to this month’s topic. 

3. Network in your community — connect with new and existing contacts in your community that have a direct connection to this topic to promote your article on their social media websites. This is a win-win situation as many businesses are looking for unique social media content plus it will draw traffic to your agency’s website and help build relationships with other businesses in your community.  

4. News story — how to pitch ‘Dangers of Impaired Driving” to your local news (newspaper, television and radio stations) for an in-depth feature. This effort will put a spotlight on your agency and have the potential to reach a large audience.  
Each of these pieces are simple to use, but requires a little action on your part. Follow these steps to take full advantage of Integrity Insurance’s Publicity Pack items. 

PREWRITTEN ARTICLE INSTRUCTIONS

1. Read through the article and edit any parts where you’d like to expand based on your knowledge of your audience. 

2. Copy and paste the post onto your blog or email database. Add a photo(s). Make sure not to use copyright-protected images. 

3. Now you’re ready to publish!

4. For a blog post, always monitor comments and respond to all — responses like “thanks for the comment” are always well-received, plus it shows that you’re reading comments. 


Prewritten Article (see next page)
[NAME OF AGENCY] SHARES DANGERS OF TEXTING WHILE DRIVING
Would you ever drive the length of a football field at 55 mph blindfolded? Well that’s essentially what you’re doing when texting while driving. According to the National Highway Traffic Safety Administration, texting behind the wheel takes a driver’s eye off the road for an average of 4.6 seconds, which is the time it takes to go from one end zone to the other. Dangerous? Incredibly. Deadly? You bet. Texting while driving has now replaced drinking and driving as the leading cause of death among teenage drivers. 

Teenagers are not the only ones guilty. According to a survey conducted by AT&T, 49 percent of American adult drivers admitted they text while driving. In that same survey, more than 90 percent of drivers know texting while driving is dangerous. So why are we still doing it? Experts believe we compulsively check our phones because every time we get an alert on our phone our brain sends out a signal that makes us feel happy. Drivers are saying they continue to do this because it’s a habit, like to stay connected and it makes them feel more productive. 

States are now enforcing strict texting while driving laws and public service like AT&T’s campaign It Can Wait [hyperlink: http://www.itcanwait.com/all] are working hard to educate the public on the dangers and consequences.  

Here are some stats and tips on how we can end texting while driving:

Disturbing Stats
· More than 3,000 teens die each year in crashes caused by texting while driving (autosafety.com)
· Cell phones are involved in 1.6 million auto crashes each year that cause a half million injuries and take 6,000 lives (United States Department of Transportation)
· Truck drivers are 23 times more likely to be in an accident when texting behind the wheel
· It’s estimated that 40 percent of all American teens say they have been in a car when the driver used a cell phone in a way that puts people in danger (National Safety Council) 
· Women are more likely than men to reach for their cell phones while driving (National Occupant Protection Use)
· 48 percent of young drivers have seen their parents text while driving (Consumer Reports)

· Using a cell phone while driving, whether it’s hand-held or hands-free, delays a driver’s reactions as much as having a blood alcohol concentration at the legal limit of .08 percent (National Safety Council)
How you can help

· Lead by example
· Don’t send or respond to a text message while driving or at a red light; doing so puts you and others at risk and may even be against the law
· Turn off your phone and put it in your pocket or purse; only use it when the car is in park
· Always stay focused on the road when driving
· Speak out if you are in the car with someone who is texting behind the wheel
· Spread the word to promote safety in your community
Texting while driving, it will cost you (only include your state)
· Wisconsin’s inattentive driving law prohibits drivers from texting behind the wheel; the penalty for a first offense is as high as $400 and a four-point deduction, get caught a second time and you’ll pay up to $800
· Minnesota’s texting laws prohibits drivers from texting behind the wheel; the law also prohibits sending ‘electronic messages’ and includes but is not limited to email, instant message, a command or request to access the internet; penalty for a first offense is $300 
· Iowa’s inattentive driving law prohibits drivers from texting behind the wheel; the penalty for a first offense is as high as $1,000 for causing a serious accident
· It’s very easy for law enforcement to subpoena a cell phone company and check your account to see if you were texting
· Such fines may also increase your auto insurance premiums 
Apps

· AT&T developed the DriveMode app for iPhone which silences incoming texts alerts and turns on automatically when the car is moving at 15 mph or more; the app alerts the sender of the text that the recipient is driving; it even alerts parents if a young driver disables the app
· Android users have the ability to download the TxtShield app for $1.99 which blocks emails, browsing and common calling (except 911) whenever the car is moving more than 10 mph
To learn more about the dangers of texting and driving, check out this infographic courtesy of textinganddrivingsafety.com: http://www.textinganddrivingsafety.com/texting-and-driving-stats/ 

Do you have any additional tips? Please share in the comments field below. We’d love to hear your suggestions! 
###

SOCIAL MEDIA POST INSTRUCTIONS

1. Use the posts on the appropriate platforms, adding a link to the item(s) you want to direct followers to on your blog or website. 
2. Make sure you monitor the social media platforms so that you can respond to all comments and retweets. 

3. Feel free to add your own posts related to the ‘Tips to Save on Home Heating Costs’ article.  

Social Media Post Suggestions 

LinkedIn

· Would you ever drive the length of a football field at 55 mph with your eyes closed? That’s basically what you’re doing when you text while driving. Learn more about this issue on our blog! [link to blog or article] 

· Texting while driving is dangerous and takes lives — more than 3,000 teens die each year in crashes caused by texting while driving. [link to blog or article]
· Did you know using a cell phone while driving, whether it’s hand-held or hands-free, delays a driver’s reactions as much as having a blood alcohol concentration at the legal limit of .08 percent [link to blog or article] 

Facebook

· Texting while driving is deadly. The stats don’t lie: [link to blog or article] 

· Let’s band together to keep our roadways and loved-ones safe by not texting while driving [link to blog or article]

· You know what’s cool? Not texting while driving. Be cool and silence your phone when you’re behind the wheel. [link to blog or article] 
· Save a life, put it away! [link to video: https://vimeo.com/103154680]
Twitter

· Save a life! Put the phone down when you’re behind the wheel. [link to blog or article]

· More than 3k teens die each year in crashes caused by texting while driving [link to blog or article]
· Did you know texting while driving is against the law [link to blog or article]

· Take the pledge to stop texting and driving, tag your friends too [link to http://www.itcanwait.com/pledge ]
· Save a life, put it away [link to video: https://vimeo.com/103154680]
NETWORKING IN YOUR COMMUNITY INSTRUCTIONS 

1. Goal is for people / groups / businesses in the community to promote the Dangers of Texting while Driving article with their customers / members / students, etc... See below for suggested list. 
2. Reach out to your business colleagues or contacts first. They might also be willing share contact information of a business you’re trying to reach. If the contact is new, ask to speak with the business owner or manager. Avoid big box stores as they often have marketing restrictions. 

3. Sample email / phone conversation — try to personalize the message 

a. [Identify yourself / agency here], [in March / this month] I’m sharing information on the dangers of texting while driving [Agency’s blog or website]. This topic has a direct connection to your business / clients / students [explain why here], I wanted to pass it along for you to share with your staff / customers / students. [add closing here] 

Suggested Networking List 
1. Education institutes (school districts, technical colleges, universities, etc…)

2. Drivers education schools 

3. Car dealerships
4. Trucking companies 

5. Healthcare providers 

6. Doctors offices (especially pediatricians) 

7. Law enforcement 

8. Professional associations (young professional groups, sales / tips groups, etc…) 

9. Local and state officials 

NEWS STORY PITCH INSTRUCTIONS

1. Send a separate email to each media outlet (do not send a mass email)

2. Suggested media contacts (Phone/email information is available on station/publication website. If not, simply call the station and ask the front desk) 

a. Newspaper 

i. Editor, features writer

b. Monthly publications (lifestyle or family publications)

i. Editor 

c. Radio (News/Talk or Public Radio)

i. Program director, on-air personality

d. Television Stations (Broadcast networks: Fox, CBS, NBC, ABC)

i. News Desk (this is their general news inbox), News director, managing editor and/or producer

3. We encourage you to personalize your pitch whenever possible. For example, if you know the contact does stories on money saving tips include that in the pitch.  

Sample News Pitch

Hi [Insert name here],

[Add brief intro here with Name and Agency] texting while driving is a serious issue that takes the lives of 6,000 people each year. I posted a [blog / article] on [name of agency’s] website about this issue and ways to put it to an end: link to article here]. This topic would be great content for a feature story. 

Texting while driving stats
· More than 3k teens die each year in crashes as a result of texting while driving

· Women are more likely than men to reach for their cell phones while driving

· 48 percent of young drivers have seen their parents text while driving
Please let me know if you would be interested in doing a feature. I’m available at [contact information here] 

Thank you,

[Name] 

Interview tips 

· Keep your answers short and sweet (avoid technical sentences or descriptions)

· Do not say “um” or “ah,” it’s okay to pause and collect your thoughts 

· For a Television interview wear solid color clothing, nothing with busy patterns, a color that will blend in with the background or that is skin toned
· After the interview, send a thank you email to the person who conducted the interview (this will help build your relationship with the media contact)

QUESTIONS

Please contact Integrity Insurance Marketing Specialist Maggie Haddock at mhaddock@imico.com or 920.968.8462 with questions or to be added to the distribution list. We’d love to hear your feedback on the Dangers of Texting while Driving or any suggestions for future topics. Thank you!
Connect with Integrity Insurance
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